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Hello, and welcome to my portfolio

Thank you for taking the time to review my portfolio.

To start, here is a collection of some of my favorite projects from branding to
web design to illustrations. I've also included some detailed case studies so
you can know what it's like working with me right of the bat and can see if I'll
be the ideal fit for your team.

| believe it’'s important to be transparent so you’ll see projects that went well
and ones that had hiccups along the way. With each project there is always
a take away and after reflecting I'm always able to learn how to grow and
improve as a designer.

e > i
W <Y .
A o LS
| & /e p X NI
gl § o
oy o Vah
Y - AR <
SHR =
> \
2.8 A/ 3
&—‘. * ¢ :
5 il
\
# bs »

“# Hello, I'm

I'm an illustrator that has been creating visual illustrations with 10
years of experience and have been professionally doing graphic
design for 6 years. I'm currently looking for my next role to design
with a creative team, help strengthen a business, and deliver
visually amazing outcomes.

As a creative individual who loves designing, working with clients
and bringing their vision to life is rewarding and is a constant
reminder of how wonderful it is | get to pursue my passions of

being a graphic designer.




Personal Details

Adobe Suit Skills
L2888
B A & & A
LRSS es
£ 88 e

Personal Skills

SEY-4

Time Illlustrating
Management
Marketing Communication

Software Skills

’

NI=|

Web Design

=
E
Ul/ux

- L35 8 o
BB A A A vy
0 o o 7 7Y
L8 8 Ae

W T

Package Typography
Design

I OS

Social Media Brand identity
Marketing

t - Wrike

Color Theory

'LL.

Organization

&

Experience

Education

2013-2017
Graduated - Dixie State University
Bachelors in Computer Information Technology
with an Emphasis in Digital Design

Organizations

2014 - 2015
Dixie State University Ticket Office
Graphic Design Intern

2014 - 2016
Dixie State University Student
Alumni Association
Graphic Designer

2015 - 2018
University Marketing
and Communications
Graphic Design Intern - Lead CVS Graphic
Designer

2016 - 2017
Dixie State University Student Association
VP Graphic Designer

2.24.1995
Female
ENFJ

A

Astrology Roller Skating The Beach

Y 4

2018 - 2019
Rainbow Sign & Banner
Graphic Design & Sales person

2019
Fluent Home Security
Graphic Designer

2019 - 2020
Tiny Blessings
Graphic Designer & Photo Editor

2019 - Current
Aloreing Podcast
Creative Director & Producer

2019 - Current
Redlist
Graphic Designer

435.862.4980

khammons224@gmail.com
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Crafting Painting
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Client: Jordan Sharp, director of Dixie State University Marketing and communications was
working on a side project with the event company, Gather at Town Square.

Project Purpose

Jordan reached out to me about creating a logo and brand for this company. The owners had
purchased an old historic building on Dixie Blvd and wanted to make it the go-to event center
rich with history. To do this, they needed a logo and brand to go with it. They wanted to
create a logo, but they weren't sure of the best direction. Some wanted a tree, others wanted
a building and they needed a design to help bring together what represented their future
vision for their company.

The Goal

We discussed their vision for the company and along with their mission statement. They
wanted a design that combined the historic impression of the building and a formal event
center. The owners all had different visions of how to accomplish this and resulted in an
unclear jumping off point for the project. With Jordan'’s help, we all agreed to start this
project and | would be the logo and branding guide designer.

Support:
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Design Process

This project took about 2 month to complete. | was able to meet with the owners and learn
about the history of the building and what they wanted to incorporate into the design. It was
clear everyone had a different vision for the project. | started by designing multiple mockups
of possible logos, with inspiration of trees and the actual building. After sending these
designs they requested to make changes to not just one of the designs, but all of them. It
wasn't till we sent over the final round of changes that they chose the logo they wished to
move forward with. Once the logo was completed Jordan emailed me the content for the
branding guide and we worked together to get that finalized.
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’(514)}1, SWM Town Sq Even with all the back and forth and the extended deadline, they loved the design. The owners especially appreciated that |
Sy event certer £ VE NT VEN ue took time to learn about their company and make all the changes they requested throughout the process. Even with all the
event center different styles and opinions, everyone came together with a design that focused on the history of the event center. Ontop of

making a logo they love, it has been amazing to watch the vision for their event center grow.



Client: Jordan Sharp, director of Dixie State University Marketing and communications was

working on a side project with Dixie Home & Hospice

Project Purpose

Jordan was working on increasing Dixie Homes credibility with a new marketing campaign
and re-branding their company. He reached out to me to help in designing a new logo and
creating a brand identity. Their current brand was lacking and reflected in a website that
looked like a quickly typed out word document. We agree working on this project would

strengthen their brand and help increase the company’s credibility.

The Goal

We discussed the company’s end goal and what they were wanting to change. They

wanted to have a logo that represented hospice and care. The company wasn't sure how to
accomplish that and reached out to Jordan and | for help. We all agreed to create a complete
brand makeover and during the project | would be the logo and branding guide designer.

Design Process

This project took about 1-2 months to complete. Jordan emailed me the content for the
branding guide and showed me their ideas for the company. | then created different mockups
of the logo and they quickly picked the direction they wanted to go. Then after multiple color
options of the logo, they picked one and we were able to finalize the logo. Once the logo was
finalized by Dixie Home & Hospice | was able to create a branding guide that matched.

The biggest problem during this project was “which blue should we use” and having it be
changed constantly. Creating and finalizing the logo took 3 revisions, which was fantastic,
but | sent over 21 different color options of slightly to different shades of blue to the owners
of Dixie Home & Hospice to pick from. | learned that it's crucial to communicate how making
multiple changes, even if it's just the color, causes the project to take longer and educating

clients about it so they understand.
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Brand Guidelines

e Dixie Home Brand

THE DIXIE
HOME BRAND

Our organizational brand is the essence of who we are, our culture,
our values, and our brand promises. Our brand includes more
than our logo and tagline; it embodies the feelings our customers,
and employees experience when they associate with Dixie Home
Rehab & Hospice. In this branding guide, you will find the tagline,
positioning statements, values, key messages, personality, and visu:
assets of the Dixie Home Rehab & Hospice brand.

At Dixie Home
Rehab & Ho:
define “The M
Care.” Setting the
for home care requires a
united effort from the entire Dixie
Home team and a firm understanding of
our mission and values.

TAGLINE

‘ Dixie Home Rehab & Hospice is in the business of caring.

We offer services during the most delicate moments of fe.
Our goal to provide the highest level of care s the driving
force behind every decision we make. Nurturing meaningful

tients, famil i

Our Visual Identity
The following branding guide will assist you in understanding
Who we are, what we value, and how we communicate on behalf s
of Dixie Home Rehab & H
is you. Your talents, skills

and local medical professionals provides the foundation
’ of our company. Unequaled care and lasting relationships

allow Dixie Home Rehab & Hospice to set the standard in our

mare Do Not
what make a difference many. We're proud to
associate with truly outstanding individuals like you, who deeply Fonts and Colors
care for our patients, their families, and caregivers. Put simply,
you are the Dixe Home brand.

industry and to define “The Meaning of Care.”

Learn, embrace, and live our brand. Doing so wil provide
consistency for our clients and partners. Thank you for being
part of our Dixie Home family and for strengthening our brand

with your talents and contributions.
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The Result

Everyone was thrilled with the new logo, how quickly it was turned around, and how well it matched the message of care they were
trying to express years prior. Not only did they love the logo, but the branding guide was a necessity they didn't realize they needed.
It allowed them to get flyers, posters, uniforms, name tags and much more completed by multiple people right before the new logo
was revealed to the community. The branding guide book was clear, easy to understand and when the Nurses at the facility went to
print shops to place orders, they could get something created that matched their brand every time.



The Client: Jordan Sharp & Mint Construction

Tools Used: Adobe lllustrator, Adobe Indesign, Adobe Photoshop

Brand Guidelines

The Mint Brand

Personality
Our Visual Identity
Logos 7

Fonts and Colors 8

Sincerely,
Morgan Sharp & Nick Hankes

PERSONALITY VISUAL IDENTITY

Upholding visual standards is

through visual elements. Mod

jeopardize the integrity of the Mint
maintain brand integrity, all loge n in their original

format and cannot be altered in any way. Logos should be placed
on a solid or blank background. Logos should not be touching

other design elements. Approved variations of the company name,

loge, and tagline are provided
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THE MINT BRAND

Our organizational brand is the essence of wha we are, our culture,
our values, and our brand promises. Our brand includes more
than our logo and services; it embodies the feelings our

memorable spaces for our
quide, you wil find the tagline, p

personality, and visual assets of the Mint Construction brand.

FONTS

The following fonts are approved for sage in Mint Construction
branding materia

i Avenir Next Heavy
B HEADERS (RACKNG 200 Unitad Sans Ext
Avenir Next Medium

H(RackinG 251 Avenir Next Reg

COLORS

The company color palette must be used for all communication
materials representing Mint Construction.

TAGLINE

Each of us holds a unique meaning for a perfect space. Whether a
home to live in, a studio to create, @ lab to discover, or a naok for
reading, a perfect space provides the right environment, for the

right purpose, to the right person. Creating spaces that provide the

A for e’ s is what Mint

Construction was built to do,

The Client: Fluent Home Security

Tools Used: Adobe lllustrator, Adobe Indesign, Adobe Photoshop

TABLE OF
CONTENTS

BRAND GUIDELINES

WHAT IS FLUENT

OUR BRAND

VISUAL IDENTITY

LoGo

TYPO

COLOR PALLETS
IMAGERY
TEMPLATES

POWER-POINTS

PRINT & PRODUCTION

TYPOGRAPHY

Primary Type

Heapine  GOTHAM BOLD

GOTHAM  ABCDEFGHIIKLMNO xvz
abcderghiikimn
LIGHT BOOK MEDIUM
BoLD BLACK uLTRA
suB Tiempos Headline
Secondary Type HEADINGS  cqyiar Dreams
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Headline  *bedefghiikimnoparstuvwxyz
LIGHT REGULAR  MEDIUM
SEMI-BOLD BOLD
BODY TEXT
CAVIAR  ABCDEFGHIIKLMNOPQRSTUVUXYZ

DREAMS  °bedefohiitimnoparstuvuxys

BOLD

WHAT IS
FLUENT?

CO Lo RS Secondary Colors

Primary Colors - -
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Client: Kendall Sanders, of First Lady Beauty, is a beauty consultant

Project Purpose

Kendal reached out to me because she wanted to create a logo for her business. She was
just starting her own beauty business and a logo would be the start of bringing her vision
together and would have her come across as professional to future clients.

The Goal

We talked about her vision for the company and how a logo will get her business started.
Kendal was starting from square one and needed an identity. Creating a logo would allow
her to show her company to the world and make her come across as professional. She
also wanted to create a logo that could combine her culture and passion all in one. For this
project, we agreed | would create a logo for her.

Design Process

It took about 2-3 weeks to get a logo developed. | started by creating 3 different versions of
the logo for her and she narrowed it down, | then adjusted colors, fonts and was able to get a
finalized design fairly quickly. She was so thrilled with how it turned out she even requested |
make a mini branding guide based off the logo and her company vision.

Reflecting on the project, there is nothing | would have done differently. It didn't take more
than 3 revisions and it was always clear the changes she wanted made. | believe telling her
prior to the meeting to make a pinterest/mood board of logo ideas, colors to use, fonts she
liked, company goals, and the overall company feel really helped when we meet to discuss
her company goals and vision in detail.
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The Result

Kendall adored her new logo and said it was better than what she expected. Both the logo and branding guide were great

resources that allowed her to have a jumping off point with her brand. It was great working with her and seeing her company
grow has been so much fun.



Client: Ryan Huskins, of Kangaroo Court, is a podcast producer.

Project Purpose

Ryan reached out to me because he was wanting to create a logo and cover art for his
podcast. He wanted to create something that you'd scroll by on a podcast site and do a
double take, then feel like you have to listen to it out of curiosity.

The Goal

We talked about his vision for the podcast and how the right logo and cover art will show
people exactly what his podcast is about. Ryan was starting from square one with only
the idea of what the show would be. The design needed to have his podcast come across
as both professional and comedic. We agreed | would create a logo and cover art for his
podcast.

Design Process

It took about 1-2 weeks to get a logo developed. Ryan had one main vision, a Kangaroo with
a judges wig and coat. | talked to him about incorporating a tagline and we got the details
hammered out. | then created a mockup and he told me changes to make before | started
vectorizing the finalized design. Once the logo was finalized, | created some additional cover
art for the podcast so he would be able to use it for some startup marketing campaigns.

Overall, this project went smoothly. Next time | probably would spend more time on the
mockup and give him more than just one design to choose from. | was lucky enough that he
loved the mockups and knew where | was taking the design, but he could have easily said it
isn't the direction he was wanting at all and | would have been back at square one.
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The Result

Ryan thought his new logo was fantastic, even the co-hosts of the podcast loved it and said how it's just perfect for the
ridiculous content they will be producing on their show. This was such a fun project and it was great working with Ryan. |
can't wait to listen to the podcast in the future and see how the show grows!
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Client: Mello Delaney, of Organize Me, is a home organizer

Project Purpose

Mello reached out to me because she wanted to create a logo for her business. She wanted
to leave a professional impression on her clients and develop a brand around a new logo.

The Goal

We talked about her vision for the company and how she wanted it to come across to her
clients. Mello also wanted a logo she could use for business cards, letterheads, social
media, and much more. We were starting at square one and with all the possibilities for a
logo we had to focus on narrowing down an idea and creating something that left a lasting
impression.

Design Process

We worked together over 3 weeks to create the logo and develop a brand for her company. |
started by mockuping some logos showing organized homes, including some of her favorite
fonts that she sent me. After creating the designs she fell in love with one of them and after
a few minor tweaks and it was finished.

After this project, | learned that it's best to tell your clients specifically what to prepare for
the first meeting. Prior to our meeting, | encouraged her to make a pinterest board of fonts,
colors, and some images that represented her company. This made it so when we met

up she was able to tell me the company’s mission statement and show me visually what
direction she wanted to go. It allowed us to be on the same page right from the get-go and
create something for her quickly that she loved.

¥4 Organizeme Orgaonize me
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The Result

Melo loved her new logo and felt it not only reflected her company, but her as a person. She has come across as more
professional and having the brand guide allowed for her to easily create her own emails and social media content. | had a
great time working with her and seeing her company grow has been wonderful.
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The Client: Kelly Hammons
Tools Used: Adobe Illustrator

The Client: J.R. Burgess
Tools Used: Adobe Illustrator

A’L\X\ av/i

Wyo Wood Co.

HAND CRAFTED

A*A

The Client: Outdoor Adventure Center Dixie State
Tools Used: Adobe Illustrator

OUTDOOR ADVENTURE CENTER

The Client: Stacey McDonald
Tools Used: Adobe Illustrator, Adobe Photoshop
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Client: Joel Griffin, of Dixie State University’s Marketing and Communications depart-
ment, is an Editor and Chief.

Project Purpose

Joel Griffin, the editor and chief of the story, for this article, came to me requesting | design
an article spread using the images Scott Garett Photographed. For this article, | had 2 weeks
to get a design finalized and ready to send out for the DSU magazine being printed.

The Goal

| talked to Joel about his vision for the article spread and to Scott on creating a design that
would work well with the magazine. They needed an article design that felt like a DSU article
but stood out from the other articles in the magazine as well.

Design Process

First, | created two different mockup layouts. | then went to Joel to see what direction he
wanted to go. He picked his favorite and explained why we should go that direction. | then
took that design and created two different styles. Then Scott, Joel, and | met to finalize the
design. After a few minor changes which included spacing, paragraph orphans, color format,
and verbiage it was completed and | prepared the file for printing.

I've learned the most important thing with projects like this is to take time to meet with the
writer of the story. If | didn't meet with Joel to hear about his vision and just read his article,
the design would have been different and not what he was looking for. It was crucial for

us all to meet because it allowed Joel to say what he was looking for and it gave Scott the
change to get the right photos and me the chance to create a design that matched.
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The Result

In the end, They loved how it turned out, especially Joel. Many complimented how it felt like reading a stylized old school

“This is an opportunity
that doesn’t come to many
people in a lifetime.”

textbook and made the article seem more exciting, especially with the use of color theory.




The Client: University Marketing & Communication

Tools Used: Adobe Photoshop, Adobe lIllustrator, Adobe Indesign
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REFLECTING ON THE 2016 BRUSSELS ATTACKS AND JUST MOVE
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A DEGREE
AS UNIQUE

ASYOU

Applied Sociology at DSU is
the only degree of its kind
offered in the state of Utah

Land a rewarding career in areas of government, education, business, healthcare, and more.

Apply today at dixie.edu/sociology DSU | s5eien

/" OH, WHEN WILL |
EVER BE PUBLISHED..

Publish your work with

therarv Arts Publication for Utah
and Clark County, Nevada

WE ACCEPT

poetry, fiction, creative nonfiction,
visual art, and work from

young adults (12 - 17)

SUBMISSION DATES
October 16, 2017 - March 5, 2018

ACCEPTING
SUBMISSIONS
at thesouthernquill.com

nc' T | DEPARTMENT OF
GLI
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DIXE STATE v"| SOCIAL SCIENCES D\X\E mE UM\IEWW E N S H

It's time to bring back the splendor of the O.C.
Tanner Fountain to Dixie State's campus. The water
will flow once again this Homecoming, and DSU
administrators plan to not only revive it, but improve
it for Trailblazers to enjoy for years to come

To help us bring back the fountain and fu

therarv Arts Publication for Utah
and Clark County, Nevada

WE ACCEPT

poetry, fiction, creative nonfiction,
visual art, and work from
young adults (12 - 17)

SUBMISSION
DATES
October 16, 2017 - March 5, 2018

Accepting submissions at thesouthernquill.com
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The Client: Publication Design Study
Tools Used: Adobe Photoshop, Adobe Illustrator, canon camera
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The Client: Publication Design Study

Tools Used: Adobe Fresco, Adobe lllustrator,

Starﬁng Your Adventure
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Lamp Festival

Client: Dillon McKinney, of Dixie State University Student Association, is VP of Services.

Project Purpose

Dillon reached out to me because he needed marketing material created for the DSUSA
service event known as Lamp fest. He wanted a new design to encourage students to come

enjoy an open mic outdoors as well as encourage them to help donate to the event's charity.

The Goal

We talked about his vision for the event and what he needed for the marketing campaign.
Dillon said the event is an open mic night with tons of different lamps everywhere. Singers,
poets, and musicians will perform and people attending can get treats and enter a drawing
to win a date. Ontop of all that, the proceeds from the event will go to charity. We agreed |
would create marketing material, such as posters, social media, newsletter announcements,
and a-frames for the event.

Design Process

| had 1 week to get all the designs and marketing material completed, that way the rest of
the team | worked with could print and distribute flyers, posters, and a-frames. | talked to
Colton, the Marketing Manager and leader of my team about possible designs. After a quick
brainstorming session | picked one design and moved forward with it. Then once it was
finished I got final approval from Colton and sent the completed design to the rest of the
team to be distributed on campus and via social media.

Looking back, | still can’t believe | was able to create this so quickly. | know | wouldn't have
been able to if Colton or Dillon didn't trust my judgment with design. The fact they gave

me all the information | needed so | could just start right away made it go by quickly and
allowed for me to help bring Dillon’s vision to life. | also had a great time because | was
given so much creative freedom. | feel | was really able to experiment with what was trendy
and create a design that stuck out from the hundreds of posters and a-frames hung around
campus.

S FEST

s

NP EesT

FOLLOW US! @@

wwwrHEDiXiELFE.con OF) ) (&)

JAMS START AT 7PM

WWW.THEDIXIELIFE.COM

The Result

Dillon thought the marketing material was perfect, he was worried it would feel cluttered but the way | was able to visually
break it up using harmony and emphasis helped anyone reading it know all the details about the event and why they should
attend. They even got over their donation goal for that night. Dillon also mentioned how people that attended the event loved
the poster design and it made them want to come and check it out.
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DSUSA Event Posters

The Client: Dixie State University Student Association
Tools Used: Adobe illustrator, Adobe Photoshop, Blender

Hick OFF & 3 am - 12 pm
Gardner Plaza / Holland Plaza

Club Rush a 3 am - 1 pm

~Diagonal and sidewalk berween e
(lub Rush ar 3 am - 1 pm bardner and Browning Buidings
liagonal and sidewalk befween the

bardner and Browning Buldings

Astonishment Arfist aF 7:38 pm

bardner Ball-oom 90's Dance aF 7:38 pm

Student Activities Cenrer (Gym)

PoEEEE
/- \WWW .THEDIXIELIFE.COM

Here is a collection of my favorite posters I've made
while attending Dixie. For all of these event's | would
create a flyer, social media post, newsletter article,
and a-frames.

| typically had only a week to work on these designs
and between being a full time college student and
working 2 part time jobs | had to learn how to time
manage and create something that always left an
impression quickly.
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Destination Dixie

Client: Luke Kerouac, of Dixie State University Student Association, is a Director.

Project Purpose

Both Luke and Colton Campbell reached out to me about creating marketing material for the
Dixie Homecoming week. They wanted to get students excited about attending the university
by creating a week of events known as Destination Dixie.

The Goal

We talked about the direction for the campaign and at the end | was told to make it feel like
a new take on Dixie State. For the project they needed social media schedules, newspaper,
posters, a-frames with the possibility of shirt and chapstick designs. We agreed | would
create a logo for the event along with multiple marketing materials.

Design Process

For this project, | had about 3 weeks to work on it. | started by creating different versions of
the possible logo for the event. In the end, we decided to not do just another red rock logo
and went with the directional post design. Once that was finalized | met with the different
departments of the Student Association and got details about events they were hosting,
event timelines, and anything else that | needed to include. | took all the information and
designed a map of dixie state with palm trees and warm colors representing the warmth
and welcoming energy of the University. After finishing all the marketing material we were
actually ahead of schedule and even had time to order chapstick and shirts for the event.

wckore 8. 30 A BPV] Breaa WorldRecors |-

o sngpyt IIIIE
SPM'!!"'"-
- | 6:30PM c+
At first, there was a lot of back and forth by the Student Involvement board on what kind of T
logo/design they wanted for the event. In the end, we were able to have them pick one so we S m‘ 7AM'..- ]
could move forward with getting everything else created. I've learned design by committee K | e
can be stressful but once we gave them a strict deadline they were able to come to a 8 _‘ :

decision together so | could finalize all the marketing material. : | - ' (V' - _
g g , NV~ | ’fTTTTT DIXIE.EDU/DWEEK

:

——~
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The Result

Luke & Colton loved the design, along with the rest of the Student Involvement board. They even got an artist to spray paint
it on one of the grass hills on Campus with temporary paint! It was so much fun seeing it everywhere on campus and made it
feel like a huge event was happening that whole first week of school.
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Blink Water Solutions event

The Client: Blink water Solutions owner

Tools Used: Adobe lllustrator, Adobe Indesign

blink

‘blmkwo ersolutions.com

Protect

Protect your heme ang
your mast valuable assets
with our smart horme
water monktaring and
Security Device,

Avoid catastrophic
floods and leaks

MicroLeak
Detection

System Device uses three

sensors o octively monlts

wotel flow, pressJre. and
temgeroture,

Clean Conserve

Remove unwanted contaminants in
drinking water and unsightly hard
water deposits and scale on
appliances and fixtures,

]7Gollons

of water are lost
due to leaks everyday
in o typical home.

60%

ol homeswners
discover leaks hey

didnt know they S
aven had, ;

7blin|1 Water-on-Water

Reverse Osmosis Purification system
uses up to 500% less waste
water in about 1/3 |ess space.

-;bl.inh Pro Series

Home water treatment system uses
42% less water to regenerate-saving
250 gallons per month for a family of 4.

Company Events & Design

The Client: Fluent Home Security
Tools Used: Adobe lllustrator, Adobe Photoshop

— JUNE 21, 2019 * 5:00 pM
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JOIN US FOR AN EVENING FULL OF
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FOR FLUENT EMPLOYEES AND FAMILY - PLease RSVP BY JuNE 17TH
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PIONEER DAY

POT LUCK =

e e July 247
|

PIE EATING
CONTEST
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EDLIST oemo
PRODUCTS INDUSTRIES RESOURCES CONTACTUS. A Demo

i
L el

Client: Talmage Wagstaff & John Keller, co-owners of REDLIST, a lube management & PEOPLE & MACHINES
software company. : ~ N AT THEIR BEST
. REDLIST is a cloud-based, mobile-ready app that eliminates

Pro J@Ct Purpo 7 4 , e gops enar e Lo I, SR
E N With REDLIST, youlget production safety and maintenance

John & Tal wanted to take their current brand identity to the next level. To do this, one of . e S

their focuses was to make a website that helps show people who, what, and why people
should use the RedList application.

Th@ GOCIL REDLIST Apps & Products

| talked to Tal and John about the vision for the website. Their current site was just a landing
page with the following information; testimonials, a brief intro of RedList, and some benefits.
With updating the website they wanted more pages, focusing on all the different industries, @} A A

different products, benefits, and even presenting RedList to people who have no clue what

CMMS / EAM Field Services Digital Inspections
we do. It was a complete re-haul of the website and since they didn’t have a branding style o]
guide it felt like starting from square one.
Design Process
The project was rushed since they needed it for a trade show in 4 weeks. | started by Benefits
researching, | was told to just figure it out which was difficult since | had no knowledge
of the product they were selling nor have | been given any information about it. To solve EDLIST monucTs A — e

Digital Inspections
Health, Safety, & Environment (HSE)

that problem, | created mockups of each page and left blank spaces where content should 3 i P
be placed. | then met up with the sales team and showed specifically where | needed . - ‘ -
information. Thankfully, I was able to get more details by doing this and then | was able to ‘e . PEOPLE & Mg | [
focus on getting a design created. Once | had the design | met with John, Tal and Julio and o7 | T THEIR Bﬁ
got the final approval to go ahead with getting the website implemented. It then took 1 % b

weeks to take the design and create it as a responsive website, and thankfully it was finished i :
right before the trade show. , 3 ‘ x ' —

Location Mapping

-

Lubrication Management

Preventive Maintenance Scheduling

Planning & Dispatch

T T

Real-Time Communication & Reporting

Time Tracking
I — Work Orders

Andmore ...

apps for your busin PEDPLE & MACKHINES
The major problem | dealt with during this project was content, content, content! As a startup . ) v ey R R EEST

company they didn't have flyers or booklets that | could read about their product and | was
always waiting for a sales person to explain what the product was. We had a few meetings
about the status of the website and | would constantly remind them | need information before |
can work on the design. Also, because | just started working at Redlist, many sales people were
questioning what | was doing as a designer and if it would even be good to change the website.

REDLIST Apps & Products

E industries with current
IST Deployments

RedList Services

,,771 rf?"\‘}

| a ) ; Asphalt

The Result

7} . ) After some painful meetings and gaining the trust of many sales people, everyone loved how the website looked, especially
the co-owners and development team. People who were skeptical at first ended up gushing about the website and explaining
how clients had a much easier time navigating it and how much more professional it made Redlist look.
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Client: Ryan Huskins, of Aloreing podcast, is a co-host.

Project Purpose

With season 2 of Aloreing ending the podcast was swapping out co-hosts. Since Ryan was
going to be a new co-host for the podcast he suggested we take the branding to the next
level by updating the website to match the vision we both had for Aloreing.

The Goal

We talked about the vision for the podcast and how a website update would help express
what Aloreing was to anyone who visited the site. To accomplish this, the idea was to go
back to the original logo colors and incorporate more .gif and video animations throughout
the site to liven it up. Plus, there needed to be more personality added to the site. In the end
the website needed to drive more traffic to episode views along with donations.

Design Process

It took about 2 months to get the design updated and implemented on the website. | started
by taking the original website and meeting with Ryan about what we should add and remove
from the website. After creating some wire frames and design concepts we met again and
we worked out some final details. | then went ahead and started designing it on bluehost
through elementor and getting it implemented in time for the new era of Aloreing to start.

Overall, this project turned out great and we both loved the end design. Ryan and | were on
the same page from square one and | learned sometimes going back to a company’s routes
can help focus on the company’s true vision. | also learned that revisiting a project after
stepping away from it for some time allows one to see all the updates and changes that
should be made that would have easily been missed before.

-
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The Result
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Ryan loved the website and felt it said “Storytelling podcast” right off the bat. With animations added, navigation cleaned up,
and images updated, it made it clear what the podcast was all about. It was also great working with him on the project and

can't wait to see how the podcast grows from the update.



The Client: REDLIST & Exxon Mobil
Tools Used: Adobe lllustrator, Adobe XD, Adobe Photoshop, Wix
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Finally a Software Platform that helps you accomplish
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Lubrication
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- Beat your competition

+ No inventory required

Mobil Ser
Lubrication Managelirﬁ

- Make more money

are Platform that helps yo

r pbil Servt
 Lubrication

Management l
Field Engineering

-
iver more value to your custo

= Easily collaborate on an intuitive

- Offer meaningful insights at critid

= Less work for more results
Distributor

Learn More

Distributors

Introducing the platform

Reliability Dashboard

- Easy lubrication management in one place
- Online and Offline for the most demanding customers
- Fool-proof Lubrication Management

« Foundation for automated workflow and customer savings

844-733-5478 Contact: email? Terms of Use?

Cloud-Based Mine Software for Easier
Lubrication & Maintenance Manaaement

48

Mobil Serv
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Discover how Mobile ServsM
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can benefit your mine
with this free trial

Sign Up Today o |

Cloud-Based Mine Software for Easier
Lubrication & Maintenance Management
+ Workflow communication
- Lubrication management
- Work Order | Preventive Maintenance
+ Real-time field generated work orders

« Asset management

Mobilize like never before

The Mobil ServSM Lubricatioh'Management,platform lets you
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Client: Luke Bemmer, of Fluent Home Security, is a Creative Director.

Project Purpose

Luke reached out to me when | first started working at Fluent on creating content for
specifically their instagram page. He said they needed to grow their online presence and the
best way to start it would be in creating some posts that show what Fluent represents.

The Goal

We discussed some post ideas and Luke said that the focus was to just get something
going on their social media so it wasn't just a blank instagram page. At the time, a marketing
campaign wasn't in the works and since it kept being pushed back the empty feed was
hurting their online presence. There just needed to be something online and it needed to
match the Fluent brand.

Design Process

52

| gathered content from our old Fluent brochures and booklets to create some lifestyle
inspired posts. | was lucky enough to get a sales person to work with me and run some
weekly promotions. Once | got all this information | created some mocked up and content
ideas. Luke then reviewed the designs, made a few grammar changes along with some
image changes and gave me the green light to move forward. | then cleaned up the design
and was able to create posts for the next 3 months.

After this project, | realized how important it is to get people to explain the product they are
trying to market. Sadly | only had a few documents to take content from and it wasn't long
until | was creating the same posts over and over again. Moving forward, | would want to
work with a team that can provide content or information about what they are wanting to

market so | can help create something to fit the company’s vision and goals. Thankfully, even

with the little information | had | was able to create something polished that represented
their brand. | also learned details about social media marketing campaigns from my own
research on this project which I'm able to use moving forward in my design career.

\}\Mp /Ahf’zl"m \
72
£\ VRIS Ve oniY
\ - pedally <lwr o
Lo '

The Result
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Luke told me he loved how it turned out and the social media felt more put together. It now felt like they had an online
presence on instagram. Even with the little information | received during this project it was great to have something polished

come out of it.
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Client: Sydney Ballard, of Aloreing Podcast, is a co-host.

Project Purpose

Sydney and | needed to create a social media campaign for the podcast Aloreing. We
discussed creating some template layouts to announce whenever a new podcast episode
was released. This was going to be a way to market our episodes via social media for our
followers and show the world what Aloreing is.

The Goal

We talked about the podcast vision and how to express that via social media posts. Sydney
suggested we make an announcement post for each new episode and art prompt and |
added to it by suggesting we do an announcement post, artist shout-out post and to show
off our illustration for the episode as well. We then agreed that she would help write the
content for the posts and | would create a feed layout template and design for social media.

Design Process

It took about 3 weeks to get a finalized feed layout. Once Sydney sent over some content and
her ideas | created posts for each episode that consisted of the following; new episode out,
new art prompt, an announcement, my illustration, Sydney’s illustration, and artist shout-
outs. | had her review them and we made changes and cleaned up the designs. | was then
able to create about a year’s worth of posts the following week based on future episodes.

Since this design was used for future episodes, | should have taken more time to make a
cleaned up template in illustrator separated by layers. That way if Sydney needed to create
or work on the file it would be easy to navigate and fix. Later | did end up cleaning up the
template file for future use but it would have been easier to do that at the start. Other than
that the project was great. We got a feed layout done for the season that matches the
Aloreing brand, plus the time to create social media posts was greatly reduced due to the
fact we took the time to create a layout at the start.
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Sydney thought they were perfect and represented the Aloreing brand. We ended up using these templates for the rest of the
season and it made it so we didn't have to spend hours on creating social media posts for marketing.
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The Client: REDLIST

Tools Used: Adobe lllustrator, Adobe Indesign

@EDLIST | Webapp-Release Newsle'

REDLIST 7.3.0 - 11/16/2020

Exciting and new features coming to the inventory tooll More Inventory feature:

Inventary Table

+ Use new Inventory filters

- Add parts to the Inventory after purchase by selecting
- select to check in/out Parts for Jobs or Work Orders
Part Detail Modal
1. Select @ Aswe to activate or deactivate Parts 6.1n the options section, toggle for Stoc

2. View displayed Total Quantiy, Reserved Quantity, and  COmMPany Projects, and Extemal Cust

Available Quantity

& exemicurom e
3. Add and edit a Partimage by selecting 7. When selecting a part search througt
= vendors for parts and add optional B¢

Vendor price
4. Rate Parts by selecting S, 2
5. Generate QR Codes for Parts in the Resources Tab
0]
Gondper s

Reliability Filters

+ Filter Work Boards queue by Task {
whether they are created by Forms
Users and/or 3rd Parties. 3rd Parti
include sensors and integrations

www.yourredist.com

SEDLIST | Pre-Release Newsleti

Release - 09/18/2020

ave undergone extensive and exciting rew

Calendar Tool Rewark

Introducing the new user interface for your Calendar. Gone is the need to select betwee
pages in order create and assign jobs. This can handle job creation through assignment t

Improved Job/ Assignment Interface:  Linking Assignments to Job

Quickly find jobs and dispatch un-assigned assignments. Click and drag on the dispatch calent
Jobs and assignments. Easily link ne
Job Creation
Assignments 10 existing jobs.
simplified Job creation allowing users to quickly
Creating a "To Do"
create Jobs while sill viewing events on the calendar, —— =~
Seamlessly create To Do items that £
Click & Drag time on the Calendar without needing
Create an Assignment or Job by clicking and new Job or Assignment.
dragging on an employee's schedule. The R
Notifications
Assignment will auto assign to that person and time,  ———————
The Notification Queue allows dispatc
without interruption. Every change mar

Customize Calors

Jobs can now be colored based on o

X

or status. Colors can be customized

company preferences.

Reliability Tool Updates and Other Updates

- You may now edit “Cost per Unit" as well as *Add Parts” when adding tasks

- The Date Filter in Work Boards will no longer reset when login out and back i

- On completed tasks the "Due Date* has been corrected to “Completed Date
+ Work Boards now avallable In the Default Home Page options.

<@

RedList is excited to be moving into the Android ecosystem and bring state of the art ERP to the
millions of users. There are certain challenges ahead and in an effort to create the best product we
can and provide the best support to our customers we would like to outline a few policies here.

Different Challenges

The first challenge is size. The Android ecosystem is
very large, tens of thousands of unique devices run on
Android OS today. Also many versions and flavors are
currently in use. Many manufacturers make changes to
the base Android OS to provide their users with a unique
look and feel to their devices. All this fragmentation is
great for Android, pushing it to 85% global market share
for smart phone devices, but presents a challenge for us
making sure our app will work on our customer's phones.

i@#

To address these issues we have decided to provide a list of recommended hardware,
rather than increase the hard limits of installation requirements.

The second challenge is power. The RedList
Android app can be a heavy app for older devices.
We are attempting to sync and store lots of data
so users can do their work in real time and without
a constant internet connection. Sometimes the
difference between a 6 year old phone and a 2
year old phone is loading times going from
minutes to seconds.

The minimum requirements currently are that the device needs to run Android 5 or later. This
means RedList runs on over 13k devices in use today. Our recommended list will start off small,
and we will add to it over time when we are confident in our testing that the device will support our
app at a level of performance and quality that we are happy with.

If you want to use a device that is not in the
recommended list, you may run into unexpected
behavior. Odds are that the app will install and run, but
there might be some issues, especially on older devices.

Current Recommendations:

+ Samsung Galaxy S8 or newer

+ Samsung Galaxy A10 or newer
+ Google Pixel series

+ Samsung Tab A (Tablet)

You are welcome to submit feedback but we will
prioritize issues that are reported on devices already in
our preferred list.

www.yourrediist.com

BEDLIST | Pre-Release Newsletter

forming you of exciting Calendar, Work Board, and I0S App updates this release!

Calendar Updates
an assignment to unassign it rom a person or asset!

tside of the current date range (Day or week). Click and drag on day, then select “Link
1o Job” by turning on the search outside of the current date range toggle users can now
sl

Bnal color labels to your job card

Fixes

ectuor

e a smtossincleneen @

ird Updates

Rthe fly to each board column! + You are no longer required to complete a form to
you will find yourself on the same board  mass complete your Work Orders!

ked in! Rather than always starting on the  + Part Quantiy is now a column option 1o the current

e board! queue’s st view!
lew °@ function” in the comments of « Minor Bug Fixes
(510 notify employees immediately! Type @ =+~

§10 select the employee you wish to notify
Sards as favorites! These favorites will

e 0p of the list when selecting a Board!
comments on tasks!

10S App Updates
» < Crop, Rotate, Add Text,and Draw on Photos!

— * Minor Bug Fixes

GEDLIST | Pre-Release Newsletter

Redlist V7. 10/23/2020

hforming you of exciting Calendar, Work Board, and i0S App updates this release!

Calendar Updates

cking an unassignment now displays a *+" buttont Selecting this button will assign the
nt to an employee with its predetermined time!

+now display the number of unassigned Assignments!

ur calendar to display specific business hours! Navigate to the settings cog in your
ool to find these options!

fon queue, while scheduling assets, now filters to specific assets types!

srd Updates

vidual tasks and not
feality in the pending queue!

fow be added to individual assets to help

\them!

3 Work Orders to rearrange them on a Board!

Other Production Updates

g tasks to rearrange them in a Work
u * Invoiced jobs are now found in the Approvals (Beta)

Queue without actionable items!

Inventory Rewark!
ase inventory has undergone extensive rework!

ut our new parts modal for improved user friendliness!

mroauCing a new check in / check out tool which allows users to quickly view and track

inventory used by individual employees!

The Client: Tiny Blessings

Tools Used: Adobe lllustrator, Adobe Photoshop, Mailchimp

NEW ITEMS
JUST ADDED!

SHOP NOW

- CHRISTMAS

This Stunning Collection of Gitts,

Just Got BETTER!
e

Save O
Up To
0
’ OFF

On Earings..

Necklaces.

Rings... W\?}/*

=\

(o0
A gift that will go straight
to her

Entire Charm Collection

254

STARTING NOW

CYBER MONDAY

SHOP NOW

Customer Favorites
Designer Favorites
All-Time Best Sellers
& Even New Items
Are All On Sale!

Gorgeous Gifts
Guaranteed to make her
Christmas Magical
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Mobil Serv-
. M : . Lubrication - . . . -
Mobil Serv? Lubrication Management (MSLM) Hansgement Improve Revenue with Limited Distributor Touch
N O rth Am e ri Ca D I Stri b UtO r Be n eﬂtS + MSLM involves no additional physical inventory - Become better equipped to predict needs,
Client: Simone DeMarco & Vanessa Andreotta, of Exxon Mobil, are Marketing Directors. " — or administrative cost helping you to optimize invertory levels
- « REDLIST handles MSLM sales process, software « Automatic direct commission to Distributor
management and support for each referral (5% of MSLM revenue)

Project Purpose

Simone and the company owners at Redlist reached out to me about getting Mobil Serv
Lubrication Management (MSLM) branded documents designed to help teach the Exxon
team about how MSLM works.

.I. h L Be a heroto your customer through the power of i;npa:tfn)ll
e GOO insights with Mobil Serv Lubrication Management (MSLM
We all talked about what MSLM is and how it will be a combination of the REDLIST brand Distributor Benefits

. . . . . « Identify customer needs to help prevent failures.

and the Exxon brand. Simone was able to send me Exxon material to use as inspiration for Resttme momtarng of cebimer st
maintenance activities, and lubrication data

the co-branded material along with company fonts and when REDLIST could be incorporated - Provid lubricant recommendations and improve

. . ’ . . . . . . acceptance of higher quality products

into the design. I'd work on developing the co-branded visual identity and being the graphic « Improve both unit margin and volumes

) « Use data to support the impact of change and

design for REDLIST | agreed to work on these documents. dofnd gt compettrs
differentiation t;:vrough better u:derstandmg
of customer operations.

Distributor Commission Break Down Example
Representative Distributor

Customers Managed 200

Potential Customers 20% 40

Total Example Commission $28,560

Promotion for Distributors

Distributors can get all the performance benefits of
MSLM for their own operations at a reduced price
- Get the first 10 internal user accounts
for the price of 5
« After the first 10 user accounts, additional internal
accounts are 50% off ($59.50/month/user)

Mobil Serv:
Lo

e

« Strengthen your role as a trusted expert partner,

Design Process e

+ Become a lubrication partner through improved
customer performance

Each flyer would take about 3-5 weeks to be finalized. Once | got the content from the sales
team at Redlist, | would take about 2 business days to produce a designed document. Then | Active Distributors: T new account per year minimur requirement per distibutor group
would send it to Simone or Vanessa, which would take about 1-2 weeks to hear any changes/
updates to make. Once | get the document back I'd meet with Redlists sales team to see if

the changes still match the messaging they are wanting and then send it back. Once they got
a finalized version they would run it through in house user tests and then approve the design
or cancel the project. If a project was approved though, | would upload a finalized version Mobil Serv-
and share it with both the Exxon and Redlist teams file storage systems. e

mobilserv.yourredlist.com  844.733.5478

mobilserv.yourredlist.com  844.733.5478

Mobil Serv Lubrication Management (MSLM) Management

Mining and Off Highway
The biggest problem is half way in creating these documents, Exxon let Simone go because g
she was a contract designer and they hired Vanessa in her place. Vanessa wasn't informed of
all the specific branding requirements Exxon had for MSLM and resulted in getting multiple
documents sent back to me asking “Why did you do this?” when it was her company that
originally requested those changes. Thankfully, Vanessa was great to work with and we were
able to discuss what Exxon told me they expected from the marketing material we created at
Redlist and what we could adjust and update.

. 00
: Il“lll'lllllllllll

1) Simplified Work Orders 4) Customizable Reporting
Put an end to missing paperwork, sticky notes, Excel Get insights from your MLSM maintenance Other Be fitS
sheets, and complicated products with easy-to-use data. Create custom reports, leverage existing
work order software. Easily create, assign, and manage reports, or check key KPIs on your MLSM
unlimited work orders from your mobile device, tablet, dashboard.

Mobil Serv
ey

Mobil Serv** Lubrication Management (MSLM)

Converting from E-Plus to MSLM

1 diate ROI with MSLM Premi Premium F or desktop computer. Easier work order management With the ease of touching your
mmediate remiu remium Feature set 5) Seamless Integration / puts everything you need at your screen you can upload pictures

For as low as $595 USD/mo (§7,140/yr) your - Data Import Tool: Easlyimport data from 2) Multi-site Management Share formation and malc ® fingertips wherever work takes you or attach special instructions.

team gets five premium seats in the MSLM Excel or CSV in minutes to start lubricating and —_— are important information and make

platform and apps, with the option to easily -

na inspecting your equipment in MSLM, Operate multiple businesses, divisions, locations, or intelligent and predictive maintenance
2dd additionsl users. Users are given access to ol
the platform coupled with insights from Mobil's * PM/Lube Route Organizer: Build and modify

facilities from one central software database. Assign decisions. Connect your maintenance,

Digital Engineering team. outes and PMs fr techs to complete with
accuracy and on schedule. . site-specific permissions, and see site information in equipment sensors and more with your
For conversions before Dec 31,2020 the
+ Work Order App: Complete outes and P Program Locatons Assos & Prts Vakatgnce )
Implementationfee willbe waived. . e . real time. company ERP. Mobil Servs* Lubrication Simple enough for your entire team.
P L rom a tabletor phone from anywhere, wit
or without senice. Techs can record time to Management (MSLM) like never And when work gets complicated,
complete,consumsbles or prts used, and . . ' )
MSLM s designed to help extend equipment ife i ° 3) Preventative Maintenance before. REDLIST MSLM lets you be Mobil Serv¥" Lubrication
and bring you peace of mind. MSLM s » platiorm observations seamlessly in the spp Preventative Maintenance
where customers, Mobil Advisors and your local + Inspections: Build and modify inspections that truly mobile with your maintenance m Management software, Powered by
Mobil distrbutors can collaborate. Together we can be used by your team on tablts, phones, Make your maintenance and reactive procedures more )
wil navigate through the exciting landscope of ¢ Manage e Managern Lgose Lube Management operations. REDLIST, has the features you need
Industrial 4.0, the Internet of Things (IoT), multi- or computer from anywhere. porting o pper

effective by tracking preventive maintenance in one

platform integration and morel to move projects forward.

place. Automatically generate work orders based on

Upgrade to our new Mobil Serv Lubrication «No double entry: Data entry should be digital

Management (MSLM) platform to make your lube and only happen once, so you don't need an i itchi time, event, or inspections.
management program best-in-class! admin for teams in the field X E-Plus to MSLM. and when a ubrcaton work rder regenerates.
g g + Work Offline: Make changes and access data How do we convert from E-Plus to M  Unlimited Lube Work OrderSubmisions:Thre s 0

offine and update automaicaly when you @panthemubrof s workres s can st
iy 9 update automaically when v ¢ Lube Management Program

mobilserv.yourredlist.com  844.733.5478

Why use MSLM? have service . + Go to E-plus and Export the data to CSV/ + Discuss remote implementation timelines.  Signature Capture: Add acdiional evelsof complance by
—_— « Analytics that Inspire: Your reports should

imagine having the peace of mind that your o you 3 sony o where you team has - User List - Discuss goals and desired outcomes,

equipment was always in healthy condition, s gaps. Close those gaps and your lubrication - Listof Lubricants - Establsh the go-lve stratey. ibrica? Rtevs up-s-dteprocc e qupmentinspecionsand oter prevrive bricaton
your business could maximize production, We get program starts delivring to the bottom line - List of Lube Points and Tasks + MSLM willsend a shared online project o track e

it this is easier said than done. We know how to ina big way! +Email a request to activate an account, and implementation progress through completion. ek vith 2 qualfied Mobil Serv Adsisor ok erde

solve the puzzle!

Eplus2MSLM@yourredlist.com ¥

Conim o stcount nd g hrough e et S it ooty e
el yos wi e from e LM oo

« Ease of use for Managers: Setting up your Lube
Program needs to be easy! After setup, managing
the lubricators work should be hands-free.

+ Ease of use for Lubricators: Tracking your work

actiies. Always be i the know trough vsual

T —— Both Vanessa's team and my team at Redlist was always happy with getting the document's finalized that way they could use

dashboarts

implementation team. brcation recommendations.

on the app needs to be simple and easy enough + MSLM Implementation willschedule  kickoff

meeting with the following agenda:

with each equipmentsubricaton mntanance needs.
for a new employee to use. R of saings

+ Work Faster: The app should make work happen

- Decide whether onsite implementation o N
L

&, s7 \ Lt oot rsss it for in house and sales training. Due to Exxon’s approval process, projects would take weeks to be approved and finalized
by them, but everyone appreciated how quickly | would turn around design projects on my end and make updates quickly to

speed up the process.

faster than when working without it



The Client: REDLIST
Tools Used: Adobe lllustrator, Adobe Indesign

What We Do

PEOPLE & Z0O0S
AT THEIR BEST

REDLIST is a cloud-based, mobile-ready zoo app that eliminates
data gaps between managers, teams, and enclosures/facilities.

We bring operations, safety, work orders, maintenance
and feeding schedules into a single easy-to-use application.

Solution

REDLIST's powerful tools provide  single platform for
production,safety and maintenance services.

Information captured in any part of their processes
were made readily accessible o the appropriate parly
through a simple and customizable reporting

dashboards and automation settings. By leveraging
REDLIST, they ve been able to cramatically shorten the
cash cycle of their business and have already added
additional locations. These new offices have come
online faster and more profitably than ever before!

QY Decreased ob ZEl] ncreasedbillbie Decr
invocing turmaround 0 effciency o techs head
P ol ncreased in
s enpise periocation
compliance S et

Overhead Crane
Maintenance
Situation

REDLIST.

Fora regional overhead cran company, the

complesities of coordinating inspecions, btaining [ — Jr—
customer approval and successfully biling and Py T——————
receiving payment from customers across multple People Ao saves 2,861 hours of addhional dat $197.600

frice locat iy cverwhekming. In ust management per year.
vy 5 o Reduced tech stack down fo one system

one office, they had nearl $500000 of Expenses fedced e $172000
almostcompleted, unclosed servic tioket. The
ovmers wanted to expand operations but lacked the Revenve Sped up revenue recogiton by 300% 5400000

Visibility necessary to make informed decisions. To
compound matters theirexisting staff was feeling
burned out and their software systems didr't work o

welltogether. They needed something that offered

Total Savings

realtime visibily into everyday operations while
keeping things simple and easy forthei feld and
office personnel.

60

« Being unaware of the status and performance of your
teams and equipment wastes significant time,

resources, and money.
K N o w ? . ped for hard: king indivi and teams.

Zoo Facility Solutions

YL
o

Reliability Suite

Digital Forms Suite Custom Reports Suite

Preventative maintenance, work Routine inspections, OSHA, safety Daily profit & loss review,
order, asset, and feeding permits, compliance equipment & labor utilization,

schedules accountability dashboard,
compliance dashboards, etc.

Benefits
& Features

+ AZA/OSHA Compliance

- Feeding schedules

- Digital enclosure inspections

« Preventative maintenance
schedules

* Vet visits

- Real-time Reporting

* Work Order Management

+ And more!

REDLIST is not just another CMMS- Computerized Maintenance Management System;

it's a CMMS- Creatures & Mammals Maintenance System!

GET IN | e GEDLIST

info@yourredlist.com

www.yourredlist.com

Single Data
Base Management

Keep your maintenance teams in sync.
Bidirectional integrations means you'll see things

Tike Inventory updates from your ERP reflected in <
REDLIST. For example, when your maintenance

team uses or returns parts, they l automatically

be posted back to your ERP.

REDLIST
Integrations

Connect software or hardware though our API and
manage every asset from a unified platform.

More with less

We'd love to work with
you to build the specific v
Cloud Connected Data solution you need

B

The Client: DSU Career Services
Tools Used: Adobe Illustrator

Launch Your Job or

Internship Now

O

Complete your profile and stand out to employers

Get personalized career recommendations

Join today at dixie.joinhandshake.com

Join today at

dixie,joinhandshake.com

ﬂ. CAREER
SERVICES

Helping YOU Connect

e handshake

Complete Your Profile Today

Username = d#
Password = (same as myDixie)

Email = firstname(dot)lastname@dmail.dixie.edu

Career Services

Career.dixie.edu
435.652.7737

@ CAREE
SERVICES
Helping YOU Connect

® Map Your Future

Log in today.

Complete a prof and
stand out to employers.

Find jobs and
internships both
locally and nationally.
Take your pick from
more than 1,000,000
jobs and internships.

Connect with Career Services

for career planning,
resume review, and more.

CAREER
SERVICES

Helping YOU Connect

1 handshake

435.652.7737
Career.dixie.edu
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PANTONE

Package Design




Dixie Concessions Athletics

Client: Wendi Bulkley, of Dixie State University, is an Associate Athletic Director-External Relations.

Project Purpose
Wendi got word that there was budgeting available to re-brand the Dixie Concessions
packaging and reached out to the University Marketing & Communications team to help. My
boss Jared Madsen & Jordan Sharp wanted me to work on the project and reached out to me
about creating something with our new brand identity, the trailblazers.

The Goal

Wendi put in the request but wanted us to take over since we had made plenty of marketing
material for the athletic department in the past. Jordan told me how he wants the logo on

all the packaging and provided me with the different things to design - popcorn boxes, cups,
tray holders, wax paper, and mini trays - and to have everything say TRAILBLAZER, and dixie

athletics

Design Process
This project took about a month to complete. We first started with the cup designs. And after
many MANY mockups, we were able to close in on a design. Once the cups were finalized |
started working on the rest of the designs, going back and forth a few times with the team
about the best directions, making minor tweaks here and there, and lining everything up
when it's all folded and put together.

Overall, this project took time but | think it went great. There were tons of back and forth, but
that's just what happens sometimes with big projects. My team helped by giving constructive
feedback during the whole process. That and being able to talk and walk through different
test prints and put pieces together made the project really fun. Looking back, there is
nothing | would think of doing differently. | knew what | had to create from square one, had a
timeline, where to find the right resource files, and a great team to help.

b
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The Result

Everyone loved having branded athletic concessions items. It was a huge upgrade from the non-branded boxes and cups
they were using before and it made our Athletic events that much more on brand. Plus, we were told some mega Dixie fans
would purchase the popcorn boxes to use when they went to out of state games, so even the fans enjoyed the new addition

of packaged material.
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REDLIST Mailer Box Wonder Land Menu

The Client: Personal Project
Tools Used: Adobe lllustrator, Adobe Indesign

The Client: REDLIST Sales Team - Julio Aguirre
Tools Used: Adobe lllustrator, Adobe Photoshop

DRINKS

ra
[S8} Hold the camera up to

the image to get started

A personal favorite class project | got to work on.

@EDLIST

= e At the time | though it was the bee’s knees. But thanks to my

IT’S ALWAYS TEA TIME . constant desire to grow, follow design trends, and learn more
B about design this became something greater!

66

ubisaq abexoed

67



- | PANTONE

A lllustrations
..

3



70

Client: Matt Digennaro, of Live from the Beach Bungalow Podcast, is a producer.

Project Purpose

Matt reached out to me because his team wanted to create some exclusive holiday merch for
their podcast. Since it was Christmas and they just did a folklore special that kept receiving
positive feedback, they wanted a yule cat illustration to put on shirts, mugs, and stickers.

The Goal

| talked with Matt about what he was looking for, he said he wanted a yule cat illustration,
similar to artwork | previously created for the podcast Aloreing. He wanted it to say “yule cat
got me trippin” and be an illustration of a yule cat. His biggest concern is he needed it in less
than a week but with his clear vision from the get go | agreed to create the illustration for
their Christmas campaign.

Design Process

| only had a few days to work on the design, with them needing it in less then a week for their
Christmas campaign. | sent over multiple versions and then Matt reviewed it with his team.
We narrowed it down to 2 different illustrations and after some minor changes we were able
to get the design finalized in 3 days. This project was pretty rushed since | only had 3 days to
get it done, but with them being so quick to reply it made it so the project went smoothly.

The only difference is | would try and do a rushed project when | have time. Due to the
deadline and working full time, | was up late getting this rush project completed. Thankfully,
they were amazing to work with and quick to give feedback/changes. The only difference is
| would try and do a rushed project when | have time. Due to the deadline and working full
time, | was up late getting this rush project completed. Thankfully, they were amazing to
work with and quick to give feedback/changes.

The Result

Matt texted me to say “We did a post about it yesterday morning and everyone loves the merch!” I'm so thrilled that they all
enjoyed the design and even with the short timeline | was able to create something that they are able to use in their shop. |
had a great time working with him and it was fun to create something different.



Personal [llustrations

The Client: Personal Projects
Tools Used: Adobe Fresco, Adobe lllustrator, Adobe Photoshop
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The Client: Aloreing Podcast
Tools Used: Adobe Fresco

The Client: Personal Projects

Tools Used: Adobe Fresco
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The Client: Typography Study

Tools Used: Adobe Fresco, Adobe Illustrator
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Honey Vanilla Chamomile

ind of honey. bees may travel p Lo 55,000 miles and visit more than,2.000,000 flowers.

The Client: Edgar Morales

Tools Used: Adobe Fresco, Adobe Illustrator

i
CAPTAIN » y [ORTUNE TELLER

PLAGUE DOCTOR
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